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THE PIERRE& VACANCES- CENTERPARCS GROUPCELEBRATES S5 (OHANNIVERSARY

Proud of its past but firmly focused on the future.

Still run by its founder Gérard Brémond, the Group remains true to its pioneering spirit and remains an innovative,
creative and groundbreaking business.

Each and every one of its sites is exceptional, whether in the mountains, by the seaside or in the countryside. And
the holidays it offers cater for all tastes, from weekend breaks to several week stays for couples, families or friends.
T h e pbadgears have seen a string of inventions across multiple sectors, from architecture to property and leisure
to sustainable development and the digital economy.

Whi | e p r o ubdeyeas tistory,t Fierre & Vacances -Center Parcs continues to innovate and is committed
to providing future generations with perfect locations for relaxing and spending quality time together.

Creating the future today !

The story 19 & 8hersos and grandson of property developers, Gérard Brémond was a fan of jazz and the
cinema, and of architecture and skiing. He decided to create a business on the back from these last two passions.

The young Brémond worked with architect Jacques Labro (winner of the Prix de Rome) and champion skier Jean
Vuarnet on an audacious bid to create a futuristic resort dufiing
construct new holiday resorts in the Alps. Cars would be banned 0 a provocative move at the time 0 and the site,
with its orange cedar -wood f acades, woul d bl end into the | andscape. Thi g |0 mi
that merge into the curves of the mountains, was in stark contrast to the design conventions of the time.

The first oenvironmentally fI9&nhdalbdyears &nj Avarigzsrenains aonmeeh e d in
environmental sensitivity. The resort is also a perfect example of holidays designed for all ages, including children,

who have their very own village developed by champion skier Anjni e
the thought of | earning to skio.

The Group now uses Avoriaz as a laboratory to develop its innovative concepts . These range from protecting the

environment to sustainable development, tourism residences, top -of-the-r ange products (now oOoprgmi um
OLdOAmaradé) and an expanded | eisure range, a | |-Cerielr Pamehheritdye bel on to

and form part of its soul.
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The Groupds expansion over the years h
commitment to incorporate its sites into the natural environment. When

Gérard Brémond visits a new location, he is always joined by a town

planner and landscape architect.

Why? To respect and enhance the existing landscape , such as in
Pont-Royal in Provence or Belle Dune in the Somme (site of the first
French -viddmgeod), and in our Center Pa

Nature Paris. Examples of this in action include the environmental
management of parkland, sorting waste, banning cars, installing solar
panels, using energy -saving lightbulbs and watering green spaces with
grey water.

Each new development is designed for and with nature in mind. This
sensitive approach also applies to the animal kingdom, as illustrated by
Center Parcs du Bois aux Daims in the Vienne region of France, which is
now home to the animals from the film Seasons by Jacques Perrin.

The tourism residence r emai ns the Group6s most i mportant innovation, one tlhat |
proven to be the bedrock of its economic model. This was a radical concept from the minute it was launched.
G®rard Br®mond and his teams were driven by a series of core | bel i

0freedom6é with oownershipé, and to enable owners to invest in bri|cks
Mid -way between a traditional hotel and a self -catering option, the concept enables apartment buyers to make a profit
from renting out their property while enjoying holidays in the [Grfoup

schemeod.

T o d a2y3,, (igHly satisfied owners have taken advantage of this concept.

The growth of Pierre & Vacances was boosted by the devel opment Joff tr

The first of-sttyhleesedrFessmrcthsd opened on the Bh%@Inas tdfi 8 O-hentard@pgil t erfrlane
Esterel site was a huge success, with long lines of buyers queuing up in front of the sales office. This marked a new beginni ng
for the company, which went on to open new tourism destinations where customers were offered a choice of facilities,

shops, restaurants and activities.

With this move, the Group demonstrated its ability to operate across three different business activities: construction, sales
andoperations . This triple skillset was pivotal to the Groupds growth | n
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PIERRE& VACANCES ON THESTOCK MARKET A « SERIALPIONEER»

exchandle 9i9n
X 9 : velopments: holidays primarily booked online across all

This led to the purchase of Orion Vacances, Maeva, devices (PC, tablet and smartphone), a presence on

To obtain the funds required to expand in France Pierre & MemdraesParcs | aunchg
and abroad while enhancing its citavoltyRiOd®piun ati on
and credibility, the Grou was | iste on the stoc .

y P The group adapteZdW%@stringofde-sm

b g it

Résidences MGM, Gran Dorado, Sunparks and Les social media and  dedicated apps & Planet Pierre &
Senioriales. Vacances and Planet Center Parcs , which has |Been
downl oadé& @ %ioyr customers.
A)J
g&gnonpo
CENTERPARCS. COUNTRYSIDEDESTINATIONS
But the most significant external gr owt h 2f0@c3t Ao rmawarsi at ghee npaudrec hians|eh eoaf v
Dutch company was 419 $aiid destinectd reedge Wwith Pierre & Vacances.
Center Parcs had also developed an innovative holiday concept: short family stays in the heart of nature. With its cosy
cottages, owater paradisesdé6 (Aqua Mundo), unspoilt | andscapes, |gpor
has captured the hearts of European holidaymakers.
ADAGIO APARTHOTELSCITY RESIDENCES
Pierre & Vacances also revolutionised the world of city breaks.
And in so doing, inaugurated another touri st segment with its
Porte de Versailles urban ré9ii@®ence in Paris, launched in
The target market? Tourists and business travellers. The gambl g
paid off and cul minated in a partnership with AccorHotels in
2 0 Q with the hotel giant bringing its global presence and sales
force to the table.
Aparthotels Adagi o, a joint venture between AccorHotels and
PVCP, is now the European marke® | eader in its sector with
city residences and strong growth potential.
Press contacts : Group Pierre & Vacances -Center Parcs | http://www.groupepvcp.com / en
Val ®r i e L 330198215461 ~al erie.l authier @gr oup e p3BOP58.21%h484 | gadBeaferry@ geoupEprap.coyn +



